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TheinformationcontainedinthefollowingMarketingBrochureisproprietaryandstrictlyconfidential.ltisintendedtobereviewedonlybythepartyreceivingitfrom
Marcus&MuillichapandshouldnotbemadeavailabletoanyotherpersonorentitywithoutthewrittenconsentofMarcus&Millichap.ThisMarketing Brochurehas
beenpreparedtoprovidesummary,unverifiedinformationtoprospectivepurchasers,andtoestablishonlyapreliminarylevelofinterestinthesubjectproperty.The
informationcontainedhereinisnotasubstituteforathoroughduediligenceinvestigation.Marcus&Millichaphasnotmadeanyinvestigation,andmakesnowarrantyor
representation,withrespecttotheincomeorexpensesforthesubjectproperty,thefutureprojectedfinancialperformanceoftheproperty,thesizeandsquarefootageof
thepropertyandimprovements,thepresenceorabsenceofcontaminatingsubstances,PCB’sorasbestos,thecompliancewithStateandFederalregulations,thephysical
conditionoftheimprovementsthereon,orthefinancialconditionorbusinessprospectsofanytenant,oranytenant’splansorintentionstocontinueitsoccupancyofthe
subjectproperty.TheinformationcontainedinthisMarketingBrochurehasbeenobtainedfromsourceswebelievetobereliable;however,Marcus&Millichaphasnot
verified,andwillnotverify,anyoftheinformationcontainedherein,norhasMarcus&Millichapconductedanyinvestigationregardingthesemattersandmakesno
warrantyorrepresentationwhatsoeverregardingtheaccuracyorcompletenessoftheinformationprovided.Allpotentialbuyersmusttakeappropriatemeasurestoverify
all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc.

© 2026 Marcus & Millichap. All rights reserved.

MARKETING MATERIALS
Thisinformationhasbeensecuredfromsourceswebelievetobereliable,butwemakenorepresentationsorwarranties,expressedorimplied,astotheaccuracyoftheinformation.
Referencestosquarefootageorageareapproximate.Buyermustverifytheinformationandbearsallriskforanyinaccuracies.Anyprojections,opinions,assumptionsorestimatesused
hereinareforexamplepurposesonlyanddonotrepresentthecurrentorfutureperformanceoftheproperty.Marcus&MillichapReal EstatelnvestmentServicesisaservicemarkof
Marcus & Millichap Real Estate Investment Services, Inc.

© 2026 Marcus & Millichap
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Parcel V1200-00-000-0001-00
No. of Units 44
Year Built 1993
No. of Buildings 4

No. of Stories

2

Acreage

2.10 Acres

Density

20.95 Units/Acre

Construction

Brick

Roof Type

Concrete

Rentable SF

42,460

Laundry

Facility On-Site

2025 Assessed Value

$2,500,000

2025 Total Tax Rate

2.279689%

Hildago




Land Parcel

V1200-00-000-0002-00
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AVAILABLE

0.1563 Acres

Across Japonica Avenue from Los Fuentes

Location

qrm.ﬁ.lﬂ.. .._,.,._.._-__F L ., 1

Tl e




16

Open and Covered Parking
Gazebo

Laundry Facilities
Swimming Pool

Gated Community




Air Conditioning
Disposal

Heating

Kitchen ==

Range

Refrigerator

Porch

Ceiling Fans
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MARKET EFFECTIVE
PROPERTY BUILT UNITS AVGSQFT RENT RENT/SF RENT RENT/SF OCCUPANCY
1 THE MONARK 1976 135 $837 $1.17 $837 $1.17 93%
2 PASEO DEL SOL 1994 32 $875 $1.03 $875 $1.03 94%
3 CARMEL 1994 28 $803 $1.01 $803 $1.01 93%
4 PARKLANE 1982 94 $682 $0.92 $682 $0.92 96%
*LOS FUENTES 1993 44 $868 $0.90 $842 $0.87 90%
5 HARVEY 1983 20 $695 $0.89 $695 $0.89 90%
6 PARADISE VILLAGE 1993 82 $811 $0.89 $811 $0.89 98%
7 DANUBIA 1993 55 1,161 $980 $0.84 $898 $0.77 89%
8 VINTAGE SQUARE 1982 108 1,263 $992 $0.79 $992 $0.79 91%
909 $855 $0.92 $840 $0.91 93%

WEIGHTED AVERAGES

PROPERTIES SORTED BY MARKET RENT/SF
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ﬂ The Monark
Los Fuentes d Paseo Del Sol Carmel
X 1600 Tamarack Ave o 4101-4109 N 24th L
1901 Japonica Ave McAllen. TX 2501 Hibiscus Ave - n
{ McAllen, TX ., __p‘_,:r.q' - ’ McAllen, TX McAllen, TX
Year Built 1993 ' Year Built 1976 8 Year Built 1994 | Year Buitt 1994
Occupancy 90% Occupancy 93% : Occupancy 94% Occupancy 93%
i L = il :
| !
: TTRIRIRERES TR
UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF
2 Bed x 2 Bath 1 935 $875 $0.94 1 Bed x 1 Bath 46 620 $720 $1.16 2 Bed x 1 Bath 32 849 $875 $1.03 1 Bed x 1 Bath 4 550 $595 $1.08
2 Bed x 2 Bath 3 955 $848 $0.89 1 Bed x 1 Bath 44 700 $834 $1.19 1 Bed x 1.5 Bath 2 650 $700 $1.08
2 Bed x 2 Bath 39 965 $868 $0.90 2 Bed x 1 Bath 44 820 $959 $1.17 TOTAL/WTD. AVG. 32 849 $875 $1.03 2 Bed x 2 Bath 22 850 $850 $1.00
2 Bed x 2 Bath 1 985 $925 $0.94 2 Bed x 2 Bath 1 1,000 $1,034 $1.03
TOTAL/WTD. AVG. 28 793 $803 $1.01
TOTAL/WTD. AVG. 44 964 $868 $0.90 TOTAL/WTD. AVG. 135 714 $837 $1.17
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: Parklane | Harvey Paradise Village Danubia
smmmnl 1701 Avocet Ave 3616 Harvey St 210 N Main St 5317 N 17th St
McAllen, TX McAllen, TX McAllen, TX McAllen, TX
Year Built 1982 2 Year Built 1983 Year Built 1993 1 Year Built 1993
Occupancy 96% Occupancy 90% Occupancy 98% Occupancy 89%
UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF UNIT TYPE UNITS SF RENT RENT/SF
1 Bed x 1 Bath 34 550 $650 $1.18 2 Bed x 1 Bath 20 783 $695 $0.89 1 Bed x 1 Bath 30 760 $700 $0.92 2 Bed x 1.5 Bath 43 1,150 $969 $0.84
2 Bed x 1 Bath 60 850 $700 $0.82 2 Bed x 2 Bath 52 1,006 $875 $0.87 2 Bed x 2.5 Bath 12 1,200 $1,019 $0.85
TOTAL/WTD. AVG. 20 783 $695 $0.89
TOTAL/WTD. AVG. 94 741 $682 $0.92 TOTAL/WTD. AVG. 82 916 $811 $0.89 TOTAL/WTD. AVG. 55 1,161 $980 $0.84
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Vintage Square
3601 N Bicentennial Blvd

McAllen, TX

Year Built 1982

Occupancy 91%
UNIT TYPE UNITS SF RENT RENT/SF
1 Bed x 1 Bath 38 1,072 $900 $0.84
1 Bed x 1 Bath 12 1,307 $710 $0.54
2 Bed x 1 Bath 6 1,072 $850 $0.79
2 Bed x 2 Bath 4 1,092 $855 $0.78
2 Bed x 2 Bath 8 1,217 $890 $0.73
3 Bed x 2 Bath 24 1,287 $1,225 $0.95
3 Bed x 2 Bath 1 1,702 $1,425 $0.84
3 Bed x 2 Bath 4 1,714 $1,425 $0.83
3 Bed x 2 Bath 2 1,817 $1,500 $0.83
3 Bed x 2.5 Bath 9 1,814 $1,025 $0.57
TOTAL/WTD. AVG. 108 1,263 $992 $0.79
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FINANCIAL ANALYSIS FINANCIAL ANALYSIS

Rent Roll Summary
Unit Distribution

CURRENT SCHEDULED

UNITTYPE # OF AVERAGE AVERAGE AVERAGE MONTHLY AVERAGE AVERAGE MONTHLY

UNITS SF RENT RENT/SF INCOME RENT RENT/SF INCOME
2 Bed x 2 Bath 1 935 $875 $0.94 $875 $795 $0.85 $795
2 Bed x 2 Bath 3 955 $848 $0.89 $2,545 $838 $0.88 $2,515
2 Bed x 2 Bath 39 965 $868 $0.90 $33,841 $843 $0.87 $32,880
2 Bed x 2 Bath 1 985 $925 $0.94 $925 $875 $0.89 $875
Totals/Weighted Averages 44 964 $868 $0.90 $38,186 $842 $0.87 $37,065
Gross Annualized Rents $458,228 $444,781

900 £1.00 SF
200 2090 5F
700 $0.80 5F

£ e00 $0.70SF 2

2 0 $0.60 5F 3

Z 400 il -

k $0.40 SF 3

420 $0.30 SF §
200 20.205F 2
100 £0.10 SF

0 £0.00 SF

Two Bedroom
Unit Typs

B Ront  =—=—Rant 5F
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FINANCIAL ANALYSIS

Operating Statement

FINANCIAL ANALYSIS

INCOME TRAILING 12 TRAILING 6 TRAILING 3 CURRENT YEAR 1 NOTES PER PER SF
Gross Potential Rent $458,228 $458,228 $458,228 $458,228 $458,228 [1] 10,414 10.80
Loss / Gain to Lease $(13,447) 2.9% $(13,447) 2.9% $(13,447) 2.9% $(13,447) 2.9% $(103) 0.0% [2] (2) (0.00)
Gross Current Rent $444,781 $444,781 $444,781 $444,781 $458,125 10,412 10.80
Physical Vacancy $(49,894) 11.2% $(37,321) 8.4% $(41,877) 9.4% $(44,478) 10.0% $(45,812) 10.0% [3] (1,041) (1.08)
Economic Vacancy
Concessions $(2,415) 0.5% $(1,590) 0.4% $-  0.0% $(2,415)  0.5% $(2,415) 0.5% [4] (55) (0.06)
Total Vacancy $(52,309) 11.8% $(38,911) 8.7% $(41,877) 9.4% $(46,893) 10.5% $(48,227) 10.5% (51,096) (§1)
Economic Occupancy 88.24% 91.25% 90.58% 89.46% 89.47%
Effective Rental Income $392,473 $405,870 $402,904 $397,888 $409,897 9,316 9.66
Other Income
All Other Income $15,449 $10,384 $10,511 $10,384 $10,384 [5] 236 0.24
Total Other Income $15,449 $10,384 $10,511 $10,384 $10,384 $236 $0.24
Effective Gross Income $407,921 $416,254 $413,415 $408,272 $420,281 $9,552 $9.91

NOTES

» [1] Current and Year One GPR was kept consistent with the Current Rent Roll

vV v. v v

34

[4] The T12 Concession Loss was underwritten in Current and Year One

[3] Current and Year One Vacancy was underwritten to the percentage in the Rent Roll

[2] Current Loss to Lease kept consistent with the Rent Roll. Year One was decreased to account for a 3% increase in Gross Current Rents

[5]  Current and Year One Other Income was underwritten to the T6 amount due to the misc. insurance income that was received in April 2025.

NOTES

vV vV vV vV VvV VY

[11] $250/unit in Operating Reserves were underwritten

[9] Current and Year One Cleaning/Painting was kept consitent with the T12 expense.

[7]1  Current and Year One Insurance was underwritten to a quote from Fitzpatrick Insurance Solutions

[6] The 2025 Tax Amount was underwritten in T12, T6 and T3. The Hidalgo CAD mil rate is 2.279689% for this asset.

[12] An 8% Management Fee was underwritten, in line with local management company fees for assets under 50 units

[8] Current and Year One R&M was underwritten to $600/unit. There is a significant amount of CapEx included in the P&L statement.

[10] The $3,381.68 Misc. Expense for February 2026 was not included in the underwriting. This expense was for their Tax Protest Reduction payment.

EXPENSES TRAILING 12 TRAILING 6 TRAILING 3 CURRENT YEAR 1 NOTES  PER UNIT PER SF
Real Estate Taxes $56,992 $56,992 $56,992 $62,577 $62,577 [6] 1,422 1.48
Insurance $48,393 $48,393 $48,393 $30,000 $30,000 [7] 682 0.71
Utilities - Electric $7,752 $7,752 $7,752 $7,752 $7,752 176 0.18
Utilities - Water & Sewer $17,359 $17,359 $17,359 $17,359 $17,359 395 0.41
Repairs & Maintenance $88,861 $88,861 $88,861 $26,400 $26,400 (8] 600 0.62
Cleaning & Painting $12,544 $12,544 $12,544 $12,544 $12,544 [9] 285 0.30
Leasing Fee $2,316 $2,316 $2,316 $2,316 $2,316 53 0.05
Gardening & Pest Control $14,215 $14,215 $14,215 $14,215 $14,215 323 0.34
Accounting Fee & Misc. Expense $2,126 $2,126 $2,126 $2,126 $2,126 [10] 48 0.05
Operating Reserves $11,000 $11,000 $11,000 $11,000 $11,000 [11] 250 0.26
Management Fee $19,769 $19,769 $19,769 $32,662 8.0% $32,662 8.0% [12] 742 0.77

Total Expenses $281,327 $281,327 $281,327 $218,951 $218,951 $4,976 $5.16

Expenses as % of EGI 69.0% 67.6% 68.0% 53.6% 52.1%

Net Operating Income $126,594 $134,927 $132,088 $189,321 $201,330 $4,576 $4.75
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MARKET OVERVIEW

City of McAllen

McAllen, Texas is a thriving city in Hidalgo County, located in the heart
of the Rio Grande Valley. With a population of over 150,000 residents,
itcombinesurbanamenitieswithawelcomingcommunityatmosphere.
Its central location along U.S. Highway 83 and close proximity to
neighboring cities like Edinburg, Mission, and Pharr make McAllen a
key hub forcommerce, culture,and connectivity throughouttheValley.
The city’s culture is vibrant and deeply rooted in its Hispanic heritage,
reflectedinlocalfestivals,culinarytraditions,andcommunityeventsthat
celebrate its history and values.

Economically, McAllen has experienced steady growth, driven by its
position as a regional trade and business center. The city benefits from
its proximity to the McAllen-Hidalgo—-Reynosa International Bridge,
a critical trade crossing with northern Mexico that supports logistics,
manufacturing, and retail sectors. Agriculture, particularly citrus,
vegetables, and other crops from surrounding areas, continues to play
aroleinthelocal economy, while agrowing commercial and industrial
presence adds diversity and opportunity for investment.

Intermsof quality of life, McAllen offers residents arelatively affordable
cost of living compared to other U.S. cities of similar size, making
homeownership and family life more attainable. The city has invested
in schools, parks, healthcare facilities, and community programs,
strengthening its reputation as a family-friendly environment. Access
to shopping, entertainment, medical centers, and higher education
institutions like the University of Texas Rio Grande Valley ensures
conveniencewithoutsacrificingthewarmthofaclose-knitcommunity.
Thismixofeconomicopportunity,culturalrichness,andlivability makes
McAllen both a city of local pride and regional significance.

3

y of MCA“en

Competitive advantages for businesses in McAllen include:

Strategic Trade Location

Affordable Operating Costs

Growing Workforce

Strong Economic Growth

MARKET OVERVIEW




MARKET OVERVIEW

University of Texas - Rio Grande Valley

The University of Texas Rio Grande Valley (UTRGV) is one of the most influential institutions in South Texas and continues to grow as a major
driver of education, research, and workforce developmentin the Rio Grande Valley. Serving more than 30,000 students across its campuses
inEdinburgand Brownsville, the university offersawiderange ofacademic programsinfields suchasengineering, healthcare, business,and
education.UTRGVisalsoknownforitsstrongfocusoncareerreadiness,providingstudentswithinternships,cooperativeeducationprograms,
andpartnershipswithregionalemployers.Theseinitiativesconnectclassroomlearningwithreal-worldexperience, preparinggraduateswith
thepracticalskillsand professionalnetworksneededtosucceedintoday’sworkforce.Throughresearchinitiatives, healthcare programs,and
communityengagement,UTRGV continuestoplayakeyroleinstrengtheningtheeconomicandsocialdevelopmentoftheRioGrandeValley.

Location Advantage:
LivinginMcAllen providesconvenientaccessto UTRGV’smajoracademicandresearchresources, withthe Edinburgcampuslocatedroughly
15-20 minutesaway.This proximity offersresidentsand businessesdirectaccesstoalarge, bilingualand highly educated talentpool,as well
asopportunitiesforresearchcollaboration,workforcetraining,andcontinuingeducation.UTRGValsoenhancesthequality of lifeforMcAllen
residentsthroughculturalevents,Divisionlathletics,medicalservicesthroughthe UTRGVSchoolofMedicine,andeducationalprogramsforthe
community.ThecloserelationshipbetweenMcAllenandUTRGVhelpscreateadynamicenvironmentwhereeducation,business,andinnovation
support the continued growth of the region.

MARKET OVERVIEW

McAllen Airport Expansion

McAllenInternational Airporthassecured$7.4millioninfederalfundingthroughthe2024Consolidated AppropriationsAct,supportingthe
planninganddesign ofamajorterminalexpansiontoaccommodatetheregion’srapidly growingairtraveldemand.Theairport, which now
servesclosetoonemillionpassengersannually,hasexperiencedrecord passengertrafficinrecentyearsasmoretravelersandairlines utilize
the facility.

The planned expansion is designed to prepare the airport for continued growth and could include up to five additional gates, expanded
security screeningareas, twoadditionalbaggage claim carousels,and increased airline counter spaceto supportnewandexisting carriers.
Theprojectcomesastheairportcontinuestoexpanditsroutenetwork,includingflightstomajordestinationssuchasMexicoCityand Austin,
with additional routes planned to cities like Tampa and Cancun.

Thefundingwillprimarilysupportplanning,engineering,anddesignwork,ensuringtheairportcanefficientlyhandlefuturepassengervolumes
andairlinegrowth.Thedesign phaseisexpectedtobeginsoon,withconstructionanticipatedwithinthenexttwotothreeyears, positioning
McAllen to further strengthen its role as a key air travel hub for the Rio Grande Valley and international travelers.




MARKET OVERVIEW

McAllen International Bridge

TheMcAllen-Hidalgo—-Reynosalnternational Bridgeisoneofthemostimportant
cross-borderconnectionsintheRioGrandeValley, linkingthecity of McAllenwith
ReynosaacrosstheRioGrande.Thismajorportofentrysupportsaconstantflowof
passengervehicles,commercialtraffic,andinternationalvisitorseachyear,making
itacritical gateway foreconomicactivity between the United States and Mexico.
Its strategic location places McAllen at the center of one of the most active trade |
corridors along the southern border.

Thebridge playsasignificantroleinfacilitatingregional tradeand travel, helping
businesses move goods efficiently while supporting tourism, retail, healthcare
visits,andcross-borderemployment.ltsmoderncustomsandimmigrationfacilities
help streamline the movement of people and commerce, strengthening supply
chainsthatconnectSouthTexaswith the manufacturingandindustrial sectorsin
northern Mexico.In particular, the bridge provides direct access to the industrial
baseofReynosa,wherehundredsofmanufacturingfacilitiesproduceelectronics,
automotive components, medical devices, and other goods that are shipped
throughout North America.

Economically, the bridge generates substantial activity for the entire Rio Grande
Valley.Cross-bordervisitors contribute significantly tothelocal retail, restaurant,
hospitality, and healthcare sectors, while commercial traffic supports logistics,
warehousing,anddistributionindustriesthroughouttheregion.Astradebetween
the United States and Mexico continues to expand, the bridge remains a vital

economic asset that supports thousands of jobs, encourages investment, and
strengthensinternationalbusinessrelationships.ltscontinuedoperationreinforces
McAllen’s position as aregional hub for trade, logistics, and binational economic
collaboration.

ST

RN

42 1 _,. /|5 -. .............. il

MARKET OVERVIEW

Direct Access to Mexico’s Manufacturing Hub - The bridge connects McAllen to Reynosa, a major industrial center with hundreds of
maquiladora manufacturing facilities supporting automotive, electronics, and medical device production.

HighCross-BorderTrafficVolume—-Millionsofvehicles, pedestrians,and commercialtruckscrossannually, supportingstrongretail, logistics,
and service industry activity in the McAllen area.

EfficientSupplyChainConnectivity-ThecrossingprovidesfastaccessbetweenU.S.distributioncentersand Mexican manufacturingplants,
helping companies reduce transportation time and logistics costs.

Retail and Medical Tourism Driver — The bridge brings a steady flow of international visitors who travel to McAllen for shopping, dining,
healthcare services, and entertainment.

BinationalWorkforceMobility-Thecrossingsupportsdailycross-bordercommuting,expandingtheavailableworkforceandstrengthening
business ties between South Texas and northern Mexico.

Strategic Trade Gateway - Positioned within the broader U.S.—Mexico trade corridor, the bridge plays a key role in facilitating North

American supply chains and international commerce.
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Demographics

O3 % il
249,977 $85,845 88,161

Total Population Within AverageHouseholdIncomewithin Total Households Within
5 Mile Radius 5 Mile Radius 5 Mile Radius

@
$178,511

Median Property Value

5.0%

Projected Household
Growth Through 2030

([ ]
Female 51.1% Male 48.9% w

POPULATION 1 Mila 3 Miles 5 Miles
2030 Projection
Total Population 16,751 118569 260,558
2025 Estimate
Total Population 16450 114804 249977
2020 Census
Total Population 16,240 109930 235402
2010 Cansus
Total Population 16,345 104913 210,695
Daytime Population
2025 Estimate 22547 147139 306357
HOUSEHOLDS 1 Mila 3 Miles 5 Miles
2030 Projection
Total Households 6,640 43 527 92 583
2025 Estimate
Total Households 6 458 41,784 BB, 161
Average (Mean) Household Size 26 28 28
2020 Cansus
) Total Households 6108 38,442 T9.680
__2010 Census - ~
Total Households 5779 34172 BE,B23
Growth 2025-2030 2.8% 4.2% 5.0%
HOUSING UNITS 1 Mila 3 Milas 5 Miles
Ocecupled Units
2030 Projection T.142 47617 103,885
2025 Estimate 6,044 45,690 58 885
Owner Occupled 3,079 23.812 53.326
Renter Occupied 3313 17.957 34,705
Vacant 487 3,906 10824
_ PersonsinUoits
2025 Estimate Total Occupied Units 6458 41,784 BB, 161
1 Person Units 26.3% 23 6% 22 1%
2 Person Units 31.8% 30.0% 29.2%
3 Person Units 17.2% 17.6% 17.4%
4 Person Units 12.8% 15.2% 15.8%
5 Person Units 7.6% B.9% 9.9%
G+ Person Units 4.2% 4. T% 5.T%

HOUSEHOLDS BY INCOME 1 Mile 3 Milas 5 Miles
2025 Estimate
200,000 or More T.9% 6.3% 7. 2%
$150,000-51595 999 4.5% 6.0% 5.8%
$100,000-5149.9599 16.8% 15.7% 15.8%
&75,000-555.5959 14. 7% 11.68% 11.6%
350,000-574.999 18.5% 18.1% 18.2%
335 000-345.559 10.0% 10.6% 10.9%
$25,000-534.999 BI%  92%  9.3%
315.000-524 553 92% 10.2% 9.5%
Under $15.000 9.7% 12.3% 11.7%
Average Household Incomea 588,330 S83489  S5B5845
Median Household Income $69.718 566,722 567557
Per Capita Income 534 214 529 964 329 882
POPULATION PROFILE 1 Mile 3 Milas £ Miles
Population By Age
2025 Estimate Total Population 16,450 114,804 249977
Under 20 27.3% 28.3% 20.7%
2010 34 Years 226% N HME%
3510 39 Years 6.6% 6.5% 6.4%
40 to 49 Years 12.4% 12.7% 12.7%
50 to 64 Years 16.6% 16.7% 15.8%
Age 65+ 14.6% 14.2% 13.9%
Median Age 370 37.0 36.0
Population 25+ by Education Lavel
2025 Estimate Population Age 25+ 10,700 73,899 157,229
Elementary (0-8) 7.5% 10.8% 12.0%
Some High School (9-11) 6.7% 8.0% 8.7%
High School Graduate (12) 23.4% 21.6% 21.1%
___Some College (13-15) 216%  208%  20.0%
Azzociate Degree Only 5.8% 6.5% 6.9%
Bachelor's Degree COnly 22 3% 20.9% 20.1%
Graduate Degree 12.7% 11.5% 11.3%
Population by Gender
2025 Estimate Total Population 16,450 114,804 249977
Male Population 48 8% 48 9% 48.9%
Female Population 51.2% 51.1% 51.1%
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Information About Brokerage Services

11-03-2025

Texas law requires all real estate license holders to give the following information about

EQUAL HOUSING
OPPORTUNITY

TYPES OF REAL ESTATE LICENSE HOLDERS:

® A BROKER is responsible for all brokerage activities, including acts performed by sales agents
sponsored by the broker.

e A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the
broker represents):

e Put the interests of the client above all others, including the broker's own interests;

Inform the client of any material information about the property or transaction received by the broker;
Answer the client’s questions and present any offer to or counter-offer from the client; and

Treat all parties to a real estate transaction honestly and fairly.

WRITTEN AGREEMENTS ARE REQUIRED IN CERTAIN SITUATIONS: Alicense holder who performs
brokerage activity for a prospective buyer of residential property must enter into a written agreement
with the buyer before showing any residential property to the buyer or if no residential property will be
shown, before presenting an offer on behalf of the buyer. This written agreement must contain specific
information required by Texas law. For more information on these requirements, see section 1101.563
of the Texas Occupations Code, Even if a written agreement is not required, to avoid disputes,
all agreements between you and a broker should be in writing and clearly establish: (i) the
broker’s duties and responsiblities to you and your obligations under the agreement; and (ii)
the amount or rate of compendation the broker will receive and how this amount is determined.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent
through an agreement with the owner, usually in a written listing to sell or property management
agreement. An owner’s agent must perform the broker’s minimum duties above and must inform the
owner of any material information about the property or transaction known by the agent, including
information disclosed to the agent or subagent by the buyer or buyer’s agent. An owner’s agent fees
are not set by law and are fully negotiable.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by agreeing to
represent the buyer, usually through a written representation agreement. A buyer’s agent must perform
the broker’s minimum duties above and must inform the buyer of any material information

brokerage services to prospective buyers, tenants, sellers and landlords.

about the property or transaction known by the agent, including information disclosed to the agent by
the seller or seller’s agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker
must first obtain the written agreement of each party to the transaction. The written agreement must
state who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s
obligations as an intermediary. A broker who acts as an intermediary:
® Must treat all parties to the transaction impartially and fairly;
e May, with the parties’ written consent, appoint a different license holder associated with the broker
to each party (owner and buyer) to communicate with, provide opinions and advice to, and carry out
the instructions of each party to the transaction.
® Must not, unless specifically authorized in writing to do so by the party, disclose:

o that the owner will accept a price less than the written asking price;

e that the buyer/tenant will pay a price greater than the price submitted in a written offer; and

® any confidential information or any other information that a party specifically instructs the

broker in writing not to disclose, unless required to do so by law.

A LICENSE HOLDER CAN SHOW PROPERTY TO A BUYER/TENANT WITHOUT REPRESENTING

THE BUYER/TENANT IF:

e The broker has not agreed with the buyer/tenant, either orally or in writing, to represent the
buyer/tenant;

e  The broker is not otherwise acting as the buyer/tenant’s agent at the time of showing the property;

e  The broker does not provide the buyer/tenant options or advise regarding the property or real
estate transactions generally; and

e  The broker does not perform any other act of real estate brokerage for the buyer/tenant.

Before showing a residential property to an unrepresented prospective buyer, a license holder must

enter into a written agreement contains the information requred by section 1101.563 of the Texas

Occupations Code. The agreement may not be exclusive and must be limited to no more than 14 days.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes.
It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of
this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200

Licensed Broker/Broker Firm Name or Primary Assumed Business Name License No. Email Phone
Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200

Designated Broker of Firm License No. Email Phone
Bruce Bentley 622963 bruce.bentley@marcusmillichap.com 512-338-7850

Licensed Supervisor of Sales Agent/Associate License No. Email Phone

Sales Agent/Associate’s Name License No. Email Phone

Regulated by the Texas Real Estate Commission

Information available at www.trec.texas.gov

Buyer/Tenant/Seller/Landlord’s Initials

Date IABS 1-2



